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Mathematical Models of Distribution Channelsidentifies eight " Channel
Myths' that characterize amost all analytical research on distribution channels.
The authors prove that model s that incorporate one or more Channel Myths
generate distorted conclusions; they also develop a methodology that will enable
researchers to avoid falling under the influence of any Channel Myth.
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Editorial Review
From the Back Cover

Mathematical Models of Distribution Channelsidentifies eight "Channel Myths" that characterize almost
al analytical research on distribution channels. The authors prove that model s that incorporate one or more
Channel Myths generate distorted conclusions; they also develop a methodology that will enable researchers
to avoid falling under the influence of any Channel Myth.

At the heart of their analysisis a single-manufacturer/multiple-retailer meta-model that embraces any degree
of inter-retailer competition and any distribution of market shares. In Chapters 1 and 2 the authors provide an
introduction to the current, analytical literature on distribution channels, and they present an intuitively
appealing prologue to the Channel Myths that are developed rigorously in later Chapters. In Chapters 3, 4,
and 10 they extend the literature by ascertaining the relationship between the manufacturer-optimal
wholesale-price strategy and channel breadth. Specific analyses include multiple, non-competing retailers,
multiple states-of-nature, and multiple, competing retailers. In Chapters 5-7 the authors determine the
profitability of various wholesale-price strategies; this analysis culminates in Chapters 8 and 9 with the
determination of the (very limited) conditions under which channel coordination can be optimal for the
manufacturer. In Chapter 11 they prove that existing methods of measuring the effect of a changein the
degree of inter-retailer substitutability are totally misleading. They then develop an original, theoretical basis
for measuring the impact of a change in the degree of inter-retailer substitutability that yieldsinsightful,
intuitively appealing results. In Chapter 12 the authors set forth an agenda for future research based on a
meta-model that embraces all existing modelsin the literature. They also issue an appeal for creation of a
"Unifying Theory of Distribution Channels" that will enable researchers to work independently and yet to
contribute toward the common goal of deepening the marketing science professions’ understanding of
distribution channels.

Users Review
From reader reviews:
Macie Tiffany:

This Mathematical Models of Distribution Channels (International Seriesin Quantitative Marketing) book is
not ordinary book, you have after that it the world isin your hands. The benefit you obtain by reading this
book is definitely information inside this book incredible fresh, you will get details which is getting deeper
you actually read alot of information you will get. Thiskind of Mathematical Models of Distribution
Channels (International Seriesin Quantitative Marketing) without we recognize teach the one who reading
through it become critical in imagining and analyzing. Don't be worry Mathematical Models of Distribution
Channels (International Series in Quantitative Marketing) can bring any time you are and not make your
handbag space or bookshelves' turn into full because you can have it in your lovely laptop even mobile
phone. This Mathematical Models of Distribution Channels (International Seriesin Quantitative Marketing)
having excellent arrangement in word as well as layout, so you will not really feel uninterested in reading.



Carl Johnson:

Reading a book can be one of alot of exercise that everyone in the world loves. Do you like reading book
thus. There are alot of reasons why people fantastic. First reading a e-book will give you alot of new info.
When you read a guide you will get new information because book is one of many ways to share the
information or maybe their idea. Second, reading a book will make you actually more imaginative. When
you studying a book especially tale fantasy book the author will bring one to imagine the story how the
characters do it anything. Third, you may share your knowledge to other folks. When you read this
Mathematical Models of Distribution Channels (International Seriesin Quantitative Marketing), you are able
to tells your family, friends as well as soon about yours e-book. Y our knowledge can inspire the mediocre,
make them reading areserve.

Sam Nielsen:

The guide with title Mathematical Models of Distribution Channels (International Seriesin Quantitative
Marketing) includes alot of information that you can understand it. Y ou can get alot of advantage after read
this book. That book exist new knowledge the information that exist in this guide represented the condition
of theworld at this point. That isimportant to yo7u to understand how the improvement of the world. This
particular book will bring you with new era of the globalization. Y ou can read the e-book on the smart
phone, so you can read that anywhere you want.

Gerard Norman:

A lot of people said that they feel weary when they reading areserve. They are directly felt the item when
they get a half elements of the book. Y ou can choose typically the book Mathematical Models of
Distribution Channels (International Seriesin Quantitative Marketing) to make your current reading is
interesting. Y our skill of reading talent is devel oping when you similar to reading. Try to choose very simple
book to make you enjoy to read it and mingle the sensation about book and studying especially. It isto be
first opinion for you to like to wide open a book and go through it. Beside that the e-book M athematical
Models of Distribution Channels (International Seriesin Quantitative Marketing) can to be your brand new
friend when you're experience alone and confuse with what must you're doing of thistime.
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