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Pharmaceutical Marketing will provide students and new industry professionals
with a thorough overview of the general principles of marketing including
marketing as a process, marketing effectives in the pharmaceutical environment,
and coverage of marketing brand and generic drugs with special emphasis on
direct-to-consumer advertising and the impact of social media and technology.
Two unique chapters of the text are Chapter 10 Social Media, which addresses
exactly what Social Media is, how it is currently being used within the industry,
and how it should be used from the manufacturer’s perspective; and Chapter The
New 4 P’s of Pharmaceutical Marketing takes a unique look at how the Internet
and mobile technology has shaped the pharmaceutical industry and shifted the
promotion paradigm to these current “P’s” - Predictive modeling/analysis,
Personalization, Peer-to-peer networking and Participation. Pharmaceutical
Marketing examines the current pharmaceutical marketing environment from
both an academic and practical perspective with a focus on providing practical
applications of all material discussed according to the perspectives of various
market segments including industry, community, and institutional pharmacy, as
well as the practicing pharmacist. Key Features • “Case in Points” - Multiple
examples per chapter illustrate key concepts with a real-life or hypothetical
example • Discussion Questions – 10 questions per chapter to facilitate active
learning and student participation • Unique Chapters - Social Media and The
New 4 P’s of Pharmaceutical Marketing * Each new text includes an access code
for the Student Companion Website. Electronic and eBook formats do not
include access to the Companion Website.
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Editorial Review

Users Review

From reader reviews:

David Sweet:

The book Pharmaceutical Marketing has a lot of information on it. So when you read this book you can get a
lot of help. The book was published by the very famous author. The author makes some research previous to
write this book. That book very easy to read you can get the point easily after scanning this book.

Shalon Fisk:

You may spend your free time to see this book this publication. This Pharmaceutical Marketing is simple to
develop you can read it in the recreation area, in the beach, train and also soon. If you did not have got much
space to bring typically the printed book, you can buy the actual e-book. It is make you much easier to read
it. You can save the actual book in your smart phone. Therefore there are a lot of benefits that you will get
when you buy this book.

Richard King:

Beside that Pharmaceutical Marketing in your phone, it can give you a way to get more close to the new
knowledge or details. The information and the knowledge you may got here is fresh through the oven so
don't possibly be worry if you feel like an aged people live in narrow village. It is good thing to have
Pharmaceutical Marketing because this book offers to your account readable information. Do you oftentimes
have book but you don't get what it's interesting features of. Oh come on, that won't happen if you have this
with your hand. The Enjoyable blend here cannot be questionable, similar to treasuring beautiful island. Use
you still want to miss that? Find this book and also read it from today!

Kathleen Huckaby:

Reading a guide make you to get more knowledge as a result. You can take knowledge and information
coming from a book. Book is written or printed or descriptive from each source this filled update of news. In
this modern era like now, many ways to get information are available for you. From media social such as
newspaper, magazines, science guide, encyclopedia, reference book, new and comic. You can add your
understanding by that book. Are you ready to spend your spare time to spread out your book? Or just seeking
the Pharmaceutical Marketing when you required it?
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